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Stadium Worlds

Analysing football as a cultural practice, this book investigates the connection
between the sport and its built environment. Five thematic sections bring
together an international multidisciplinary range of perspectives on football’s
built environment, with particular focus on the stadium which often embodies
the sport beyond its immediate performance.

Offering an analysis of the interplay of football and its sociocultural spaces,
the chapters draw on examples from architectural design, politics and media
studies to address a wide variety of issues: amongst others, migration, advert-
ising, fandom, identity, emotions, gender and the sociology of space. Some con-
tributors use the stadium to draw conclusions about contemporary economic,
social and cultural developments; others, as a place to investigate particular
themes: the transgression of social rules, the formation of communities, gender
construction and the making of identities.

Texts and case-studies based on the editors’ lecture series ‘Stadium Worlds
— Football as a Gateway to Society’ are used to enhance this useful book for lec-
turers and researchers in sociology, cultural studies, geography, architecture,
sport and environment as well as architects and urban or regional planners.

Sybille Frank and Silke Steets are sociologists working at the Darmstadt Uni-
versity of Technology, Germany.
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Architectural discourse has traditionally represented buildings as art objects or
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with social meaning and shape social relations. Recognizing these assumptions,
the Architext series aims to bring together recent debates in social and cultural

theory and the study and practice of architecture and urban design. Critical,
comparative and interdisciplinary, the books in the series, by theorizing
architecture, bring the space of the built environment centrally into the social
sciences and humanities, as well as bringing the theoretical insights of the latter
into the discourses of architecture and urban design. Particular attention is paid
to issues of gender, race, sexuality and the body, to questions of identity and
place, to the cultural politics of representation and language, and to the global
and postcolonial contexts in which these are addressed.
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Sybille Frank and Silke Steets

are you ready to forget
your family and your job
world cup oh oh
football round the clock
(woog riots, 2006)

The idea for this book arose from an interdisciplinary lecture series, which we
organized in the summer of 2006 at the Institute for Sociology, Darmstadt Uni-
versity of Technology parallel to the World Cup football competition in Germany.
The focus of the lecture series was the football stadium. This is not only the scin-
tillating venue of the match, but also the place where violence, community, the
joy of the crowd and the sorrow of football fans is experienced. The stadium has
also increasingly become a location-supporting representational building, a multi-
functional arena for different events, and a much envied global advertising
opportunity and site.

The response to the lecture series was as impressive and gratifying as the
quality of the speakers’ lectures. They spoke as fans as well as academics. In con-
tributing to the Architext series — the result of a serendipitous coincidence — we
wanted to transfer the spirit of the lecture series into the more permanent pages
of a book and, reinforced by a few additional authors, make the outcome availa-
ble to an international readership.

Our thanks go to the authors for their commitment, their expertise and
their ability to relate the results of their research to other disciplines and new
contexts. For constructive and targeted comments as well as their sympathetic
ear, we are grateful to the editors of the Architext series, Tony King and Tom
Markus. We also thank Georgina Johnson-Cook for her always friendly and
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Introduction

Football, Space and the Built Environment

Sybille Frank and Silke Steets

The objective of this book is to highlight association football as a space-
constituting, sociocultural practice, and to investigate the connection between
this practice, its spaces and the built environment, that is, the stadium. In doing
5o, we aim to connect the space of the built environment with the theoretical
insights of the social sciences and humanities in order to establish fruitful per-
spectives for both sides.

The book focuses on the diversity of ‘Stadium Worlds’. On the one hand, it
sketches continuities regarding the development, built structure, use and world-
wide spread of stadia, which have, since the days of antiquity, enjoyed periods of
glory as fighting arenas, sports complexes, meeting places or places of political
representation. On the other hand, the intention is to determine those specific
features by which current stadium buildings and their uses are different from
their historical predecessors. In this context, the stadium will always be viewed
not only as a built, but also as a social space, connected to specific social norms
and practices, where not only characteristics of national and local cultures but
also global economic developments, as well as media and design trends congre-
gate and are expressed.

In this Introduction, we first outline the development, social position and
particular fascination of football as a social practice. We then provide a brief
summary of the past and present of the stadium as a building type. In order to
understand the interaction between football and the stadium, we propose a
spatio-theoretical framework which enables us to comprehend the football
stadium within a complex interdependency of social practice, spatial representa-
tion and built environment. In the final section we briefly outline the content of
the chapters and integrate them with the key theme of the volume.

10



S. Frank and S. Steets W

FOOTBALL AS A COLLECTIVE WORK OF ART

Football is currently the most popular sport in the world. It brings together
masses of people onto playing fields, into stadia, in front of television screens at
home and to Public Viewing events in pubs or city squares. As an integral part of
the everyday life of modern society, it has the capacity not only to move people,
but also to establish communities that transcend spatial and social boundaries.
How can the worldwide fascination with the game of football be explained?

Based on his theory of civilization (1978, 1982), sociologist Norbert Elias
has provided the most comprehensive theoretical approach so far to this ques-
tion. According to Elias (1983), collective recreational events such as football are
particularly promising subjects for an analysis of societies since they represent
exceptional but also highly regulated areas of human interaction. In this view,
leisure activities can act as a mirror to society, the characteristics of which enable
us to draw conclusions about the everyday standards and rules of the respective
society in which these activities take place. To paraphrase Elias, every society has
the pastimes it deserves. In that respect, we can rephrase the question posed
above: What does the popularity of football tell us about modern society?

Elias’ reply is that football is both a highly chaotic and also a strictly regu-
lated and controlled contact sport, the complexity of which corresponds to the
complexity of modern, highly civilized societies in general. In the ancient world,
football would have been inconceivable: At this time the arenas of antiquity
hosted gladiator fights or public executions and bloodbaths, with the warrior
peoples of Greece and Rome taking great pleasure in the violence they observed
from the stands. In those days there was no such thing as a sense of fair play, or
a fixed set of rules for such spectacles. The fact that ‘sport’ emerged as a social
form during modern times, in which the once excessive battles in the arena were
controlled and violence in general was regulated, is proof for Elias of a great
degree of civilizing sensitivity in modern societies.

The question of how this form of regulation and control of violent excesses
came about, and what function sport as a whole has adopted in modern soci-
eties, has been examined by Elias and his colleague Eric Dunning. Their theory is
that ‘[iln complex industrial societies with a high differentiation of social func-
tions, the correspondingly high interdependence of all activities, public as well as
private, occupational as well as non-occupational demands and produces a cover
of restraints all round’ (Elias and Dunning 1986: 70). In order to be socially
acceptable, adults are ‘expected to check the rising upsurge of their excitement
in good time” (Elias and Dunning 1986: 65). However, the self-control necessary
to force people to regulate their impulses has its price: According to Elias and
Dunning, sport — which takes place in leisure time, separate from regulated,
everyday working life — develops in modernity as ‘an enclave for the socially
approved arousal of moderate excitement behaviour in public’ (Elias and Dunning
1986: 65). For Elias and Dunning, therefore, sport is an exceptional pastime, but
also one that guarantees order and fulfils a compensatory function. It allows
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players and spectators a mimetic ‘loosening of social and personal restraints’ —
always within the framework of certain rules — and thus enables the much more
regulated civilized everyday social order beyond the sporting event to remain
intact (Elias and Dunning 1986: 66).

For Elias, football is the sport that best represents the highest level of civili-
zation in modern society. He considers it to be a ‘collective work of art’, the
highest civilizing achievement and simply the most mimetic of all pleasures: ‘like
real events, the played events cause excitement and tension. But it is an uplifting
excitement. To put it in my words, a relaxing tension’ (Elias 1983: 13, 20)." The
balance of tension that characterizes football is that between disorder and order:
football is never boring, because it allows, theoretically, an endless number of
configurations of the 22 players on the field — and thus disorder and chaos.
During a football match, the arrangement of players on the pitch always creates
new spaces: spaces are ‘shifted’, either ‘narrowed down’ in defence or ‘opened
up’ in attack, in order to either score goals or prevent them. In addition, emo-
tional spaces are created by the interaction between the players on the pitch and
the fans in the stands. Yet all of these spatial configurations move within a
certain order: Events on the pitch are regulated by means of playing rules which
are implemented by a referee and which, throughout the history of football, have
always been adapted in order to make the game more exciting, an example
being the offside rule. Teams or players who are cunning enough to know when
and how to break the rules are often particularly admired.

It is the rules of the game, therefore, designed to allow maximum variation
on the pitch, that create and reproduce the balance between order and disorder,
between excitement and boredom, between emotional and physical excesses
and self-control, between the individual and the team, between competition and
cooperation on the playing field. According to Elias, these rules are carried over
as unwritten rules to the public, since the mimetic physical excesses that are also
experienced by the spectators at the edge of the pitch do not, for the most part,
cross a certain line. Thus, the highly civilized ordered disorder and relaxing
tension of the football match leads to a collective catharsis among the public.

In order to experience this collective catharsis publicly, spaces are needed
that enable a large crowd of people to follow and experience the football match
and the emotional reactions it provokes. Although football is played in many
places — on the street, in back yards, on rough patches of ground, or on the
more or less level pitches of lower division clubs — these places form a ‘football
space’ only as long as it is played there, and allow spectators only limited possib-
ilities to follow the game, due to football’s speed, complexity and the large space
it covers. The growing excitement of the crowd is thus condensed. In contrast,
the stadium is not only a building that embodies football beyond its immediate
performance (cf. Schroer 2008), but also a building constructed with the specific
intention of making the events taking place inside ideally visible and audible to
spectators.
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THE DEVELOPMENT OF THE STADIUM AS A BUILDING TYPE

The stadium as a building type is certainly much older than the game of football.
As already mentioned, stadia have been built since antiquity and their functions
were and still are extremely varied. Stadia were always built and used as sporting
venues, regardless of whether constructed primarily of earthen walls, wood or
stone, as in antiquity; of concrete, as in the nineteenth and twentieth centuries;
or, like the newest arenas, of steel and glass. But throughout history they also
served as battlegrounds, as gathering places for cults (cf. van Winkel 2000), as
prisons (cf. Hachleitner 2005) and, not least, as places of political representation
(cf. Kratzmuller 2005). Following the heyday of stadium construction in the
ancient world, these buildings thereafter sank into oblivion for centuries, and it
was only in the late eighteenth century that stadium construction once again
began: the multifunctional arena that was built on the Champ de Mars in Paris in
1790 is regarded as the first permanent modern stadium and is estimated to
have held between 400,000 and 600,000 spectators (Verspohl 1976: 39, 42,
Figure 16.2).

Stadium construction has seen spectacular advances since the nineteenth
century. At present, there are more than 10,000 stadia around the world with a
capacity of between 30,000 and 250,000 spectators, though the largest stadia
are actually used for motor racing events.? The largest arena in which football
competitions take place is a multifunctional stadium in North Korea. Eight storeys
and more than 60 metres in height, a roof comprising 16 round arches, a build-
ing complex that resembles a gigantic landed parachute, the Rungrado May Day
Stadium in Pyongyang was opened on 1 May 1989, after a construction period
of two-and-a-half years. It contains 150,000 seats. In addition to football
matches, other sporting contests are held there, such as athletics, wrestling or
gymnastics. The stadium also regularly hosts parades and festivities.

The largest football-only stadium currently in existence was built in India in
1984. The Yuba Bharati Krirangan (Salt Lake Stadium) in Kolkata is an all-seater
stadium that can hold up to 120,000 people. The next largest is the Estadio
Azteca in Mexico City, which was built as early as 1966 and can hold somewhat
more than 105,000 fans, seated and standing. The largest number of people
ever to have attended a football match was recorded at the 1950 World Cup
final in the Estadio Jornalista Mario Filho (Maracana Stadium) in Rio. Its capacity
of 150,000 set new standards at the time and, in the end, 200,000 spectators
squeezed inside to watch the final (Eisenberg et al. 2004: 115). As a result of its
conversion to an all-seater stadium — due to security restrictions and also the fact
that profits in football no longer come primarily from ticket sales, but rather from
television rights and advertising — the Maracana Stadium now contains a mere
96,000 seats. With a slightly smaller seating capacity of 94,700 seats the Soccer
City Stadium in Johannesburg, situated 1,750 metres above sea level, has been
restructured to host the opening and final matches of the 2010 World Cup.
Europe has 4,062 stadia and thus boasts the majority of all existing arenas world-
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wide. Most of these are football arenas only, and are most prevalent in Germany
(510), followed by Spain (428) and the United Kingdom (365).

These figures demonstrate not only the worldwide distribution but also the
huge popularity of stadia. Yet the stadia of today not only differ radically from
their ancient ancestors, but also from their modern predecessors: Since the late
twentieth century, against a background of worldwide interurban competition,
stadia increasingly serve as location-supporting, urban representative buildings
and as driving forces for urban development (cf. Bale 1993). In that respect, the
status of the football stadium of today is comparable to that of museums in the
1980s: ‘it has become an absolute must for every self-respecting town or city’
(Feireiss 2000: 7). Celebrity architects such as Jacques Herzog and Pierre de
Meuron, or Norman Foster, also regard stadium projects as increasingly presti-
gious projects. Having long been discovered by sponsors as advertising vehicles,
stadia have transformed themselves into mediatized market architectures and
high-technology multifunctional arenas for different events. But how did this
happen?

In his stadia generations theory, the British architect Rod Sheard (2005) pre-
sented a periodization of the development of modern stadia. According to this
theory, the first generation established itself at the end of the nineteenth century.
At this time, stadia were large and uncomfortable and thus little more than large
receptacles for as many spectators as possible. An example of this generation
named by Sheard is the Maracana Stadium in Brazil, mentioned above. The
second generation emerged with the spread of television in the 1950s, and the
opportunity it offered to follow matches from the comfortable atmosphere of
the home. Now the familiar receptacles were fitted with proper toilets, beer stalls
and food outlets. According to Sheard, the most extravagant example of the
second stadium generation is Munich’s Olympiastadion. The third stadium gener-
ation is an American invention. With the rise of Disneyland, stadia were trans-
formed into theme parks, in which sport made way for family-friendly mass
entertainment as the main centre of focus. The necessary requirements for a suc-
cessful family outing included better security, comfortable seating, roofed stands,
lighting, shops and restaurants.

Munich’s Allianz Arena could be considered a prototype of the fourth gen-
eration (Figure 1.7). It represents a highly engineered and mediatized type of
stadium, in which the live event, ‘football’, merely acts as a hook upon which to
hang everything else that is happening inside, to be broadcast instantaneously
via satellite television all over the world. Sheard sees this represented symbolically
in an architectural manner by the luminescent body shell of the arena: The
stadium is like a lens, an oversized media and television studio that concentrates
the big business of sport and passion in its innards, thus producing enormous
profits. The stadium has become a highly segregated space, where private boxes,
lounges, corporate and VIP areas are separated from the fan areas. The fifth
stadium generation, according to Sheard, will draw the arena back into the cities.
People should be able to reach the stadium, the city’s landmark, quickly on foot.
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As a result, ‘live’ will once again mean ‘on-site’. Before this can happen,
however, the stadium must overcome competition from television. Sheard, there-
fore, predicts the advent of high-tech TV screens on every stadium seat, just as in
an aeroplane.

As this overview of the architectural development of stadia shows, each
stadium generation has vyielded different spatial relations, whether between
inside and outside, between the spectators’ area and the playing field, between
fans and players or between the stadium as a built structure and the area sur-
rounding this structure. How, then, can we analyse the complex relationship
between the built and the social space of the football stadium more precisely? To
do this, some theoretical reflections are needed.

THEORETICAL PERSPECTIVES: SPACE, PLACE AND ARCHITECTURE

Henri Lefébvre contended that ‘(social) space is a (social) product’ (Lefébvre 1991:
30). In other words, space is not a neutral (or passive) background upon which or
in which social practices take place and a social order manifests itself. Rather,
space can be understood as a built, symbolic and social order, which is always
simultaneously a prerequisite and a product of human action (cf. Léw 2001,
2008). In this manner, stadium and football, the built and the social, can be seen
as constituting each other.

In terms of social theory, this idea is based on Anthony Giddens’ concept of
‘structuration’ (Giddens 1984). In order to get around the dualistic construction
of action and structure in social theory, Giddens suggests that social structures
are ongoing routines of action that are validated by rules and resources, which
on the one hand place an ordering structure on action, but which on the other
hand are formed through the reproduction of social action. Applied to space, this
simply means that individuals, as social actors, act, and in doing so — because
they have a body — create spaces, while at the same time their action is depend-
ent upon social, i.e. economic, legal, cultural, and not least spatial and physical,
structures (cf. Low 2001, 2008). This can be illustrated by an example: The fan
sings, shouts, rants and rejoices in the stands and thus contributes to the produc-
tion of a collective space (she/he acts). Her/his singing, shouting, ranting and
rejoicing, however, cannot exist independently of the particular social rules of the
fan block, the economic and legal frameworks of the society in which she/he
lives, or the architectural and physical structures of the football stadium. Spaces
are therefore always the product of action, while at the same time structuring
action, in other words, spaces can both constrain and enable action. In examin-
ing spaces, one always examines relations: between the built and the social,
between action and structure (cf. Reckwitz 2008). This is just as true for the
micro level of society as it is for the macro level.

At the macro level, the advantage of such a relational concept of space lies
in the possibility to examine constellations of space and place. What role does
the stadium as a place (of the footballing event) play against the background of
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an advancing global mediatization of sport? What spaces are created by the
medial transmission between the stadium and the world? What impact does the
ubiquitous media presence of football have on the architecture of the stadium?
Against this background, is the stadium as a place and as a built structure
becoming less important? In his groundbreaking analysis Sport, Space and the
City (1993), John Bale highlighted the location-constituting potential of the
stadium. He describes in great detail how stadia

can not only generate a love of place, a sense of place-loyality, place-bonding
and other kinds of localism, but also how some stadia have become what
amount to sacred places, worthy, perhaps, of future protection and
preservation like other revered monuments and buildings of yesteryear.

(Bale 1993: 6f.)

That which Bale emphasizes in relation to the stadium — the significance of places
— is formulated more generally by Helmuth Berking (1998). Berking underlines
the fact that, despite the radical shifts in social-spatial criteria, which have greatly
altered our perception of proximity and distance in the last few decades (cf.
Harvey 1989), places maintain a lasting lifeworldly relevance:

In countering the by now conventional wisdom that places and spaces are
losing significance due to globalisation, it suffices to agree with Clifford
Geertz's simple view that ‘nobody lives in the world in general’ [...]. A sense of
orientation and of belonging to a place, the perception and production of
places, in short: ‘senses of place’ [...] belong to the conditio humana. We
cannot imagine a world without places.

(Berking 1998: 390)

Equally, we cannot imagine places separate from their physical and material
reality. But how can places in a globalized world, and therefore beyond essential-
istic modes, be considered?

Doreen Massey has suggested that we consider places against the back-
ground of a relational concept of space: as a specific way in which the world is
present in them. Such thinking ‘enables places to be imagined as the location of
particular sets and interactions of such places and relations’ (Massey 1995: 63).
Places are therefore not simply spatial units that have grown historically and cul-
turally, nor are they mere products of the global, but rather the global and the
local constitute each other (Massey 2006: 29). With regard to the football
stadium, this means that global flows and local cultures always meet in a specific
spatial ordering of physical-material objects, symbols and people.

Emile Durkheim (1961) has referred to the social meaning of the material,
of the thing, and with it, one of the central aspects of the constitution of space.
For Durkheim, physical objects such as buildings, tools, technical artefacts and
lines of communication — similar to institutional behaviour and the ruling law of a
society — are ‘social facts’ (Durkheim 1951). Durkheim also sees the built environ-
ment as something produced socially: it is the expression of a societal consensus
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and — like institutional behaviour and the rule of law — exists alongside the acting
individual, externally and (apparently) independently. Durkheim'’s student Maurice
Halbwachs developed this idea further. He considers the material factors of
society to be a kind of stabilizer. According to Halbwachs, places, buildings,
squares, houses and streets give the collective life of society a feeling of regular-
ity and consistency in the midst of permanent change (Halbwachs 1938). He
ascribes this to a symbolic and a lifeworldly aspect of the material milieu: Society,
through its buildings, gives itself a form, and thus recognizes, identifies and reas-
sures itself of its self. At the same time, society preserves in its buildings collective
practices and memories. Therefore, we pose the question: What form has society
given itself in different historical periods through its stadia? Which practices and
memories outlive the immediate football match in the materialized form of the
stadium?

STADIUM WORLDS: FOOTBALL, SPACE AND THE BUILT ENVIRONMENT

In order to do justice to the complex phenomenon of the football stadium, this
book adopts two lines of approach: Following on from our previous considera-
tion of the relationship between space, place, architecture and football, the foot-
ball stadium can, on the one hand, be approached as a social and material space
in which general economic, social and cultural developments are intensified. By
this, we are treating the stadium as a lens: Looking at what happens in, with and
through football stadia can help us to identify and understand recent social
changes.

On the other hand, the football stadium has always been the place of the
game, of violence, of community, of mass cheering, and of grief of predomi-
nantly male but increasingly also female football fanatics. According to Elias and
Dunning (1986), the stadium can be seen as a refuge of social rules of commun-
ity formation, gender construction and identification that would be unacceptable
at almost any other place outside the stadium. In a nutshell, the stadium is at one
and the same time a prototypical and an extraordinary place for modern soci-
eties. We suppose that the reason for this is to be found in the specific spatiality
and materiality of the stadium through which gazes are focused, actions are
placed in the spotlight and crowds are celebrated and controlled.

To test and further explore this double perspective, the book is divided into
five thematic sections. The first part, ‘The Politics of Representation and Design’,
provides an overview of the past, the present and the future of the stadium. This
section approaches the subject of the book from an historical, macrosociological
perspective. The stadium is described as a lens which focuses on general social
development trends and makes them recognizable.

Parts Il and Ill of the book provide a deeper discussion of the central charac-
teristics of the present-day football arena as identified in the first part of the
volume: the trend towards a comprehensive mediatization, an advancing com-
mercialization and a growing professionalization of stadium architecture and
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stadium events. The second part of the book, entitled ‘Architecture and Media’,
first illuminates the complex interrelation between the built space and the medial
space of the stadium. The third part of the book, ‘When Global Flows Meet Local
Cultures’, then delves deeper into the subject of commercialization. By accessing
different spatial scales, encounters between global flows of finance and people
on the one hand with persistent national and local cultures on the other hand
are examined.

The fourth and fifth parts of the book are devoted to the stadium as an
extraordinary place, in which certain behaviour is displayed that would be unac-
ceptable outside the stadium. Part IV, ‘Gender and Space’ first casts an eye on
the specific social rules of community formation, gender construction and identi-
fication in the stadium. Part V of the volume concerns itself with the intimate and
precarious relationship of ‘Emotions and the Body’ and provides a further start-
ing point with which to examine the stadium as a special place in society, as a
refuge.

With essays from the fields of architecture, archaeology, history, sport, film,
cultural studies, sociology, social anthropology, philosophy and geography, and
illustrative examples from Europe, North America, Africa and the Arab World, the
book offers an international and multi-disciplinary range of perspectives on foot-
ball’s built environment. For those interested in architecture and stadium design,
it offers many insights into the stadium’s atmosphere, its relationship to the local
communities, and the broader socio-spatial, cultural and political contexts in
which it operates. The themes and main theses of the respective chapters are
outlined below.

The politics of representation and design

In the programmatic opening chapter of the volume ‘The New European
Stadium’ sociologist Anthony King analyses the type of football arena that
emerged in Europe with the shift from modernity to post-modernity. The author
draws parallels between the newly created seating areas, the apparently weight-
less roofs and the glass facades of contemporary stadia and the social and
political-economic hierarchies of postmodern societies: Where the modern
stadium with its terraced stands was a massive, clearly defined, inward-looking,
functional building, the postmodern stadium presents a lucid space that is char-
acterized by the power of global and geographically unidentifiable capital flows.
Referring to Foucault, King interprets the introduction of seating as a concen-
trated attempt by governments and football associations to ensure security by
means of the isolation and control of spectators. This opens up the new arenas
to those sections of the public that have deep pockets and a desire for comfort,
thus supplanting the original fan milieus. At the same time, the sweeping roofs
and glass facades have enhanced the stadia to unmistakable brand architecture.
According to King, the power of a growing global alliance of clubs, sponsors,
media, consumers and capital can be seen in this new stadium type, which by
now can be found all over the world.
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In Chapter 2, ' “Show Yourself to the People!”: Ancient Stadia, Politics and
Society’, archeologist Bettina Kratzmdiller demonstrates numerous parallels
between the design and function of ancient and modern stadia. The Greek
stadion and hippodromus, as well as the Roman circus and amphitheatrum, were
specifically built to stage sporting contests in front of a large crowd. The actual
spatial use of the buildings also illustrates the social order of the ancient
city-states: The spectators’ stands were segregated according to provenance,
social status, sex and fan allegiance, while marginalized groups were excluded. In
addition, the stadia of antiquity were, to a great extent, spaces of political repre-
sentation: Since the public was never so concentrated as in the stadium, the
rulers used the arena to publicly display themselves and their power. But those
rulers exposed on the stands often met not only with the jubilation of the crowd,
now also in a position to observe itself, but with its displeasure too. And so, even
ancient stadia show the ambivalence of an architectural form that both organizes
the confrontation between the individual and the crowd, as well as the confron-
tation of the crowd with itself and its own power.

While Bettina Kratzmuller traces the history of the stadium up to its tempo-
rary disappearance in the Middle Ages, sport and event management expert Hans-
Jirgen Schulke asks in his chapter ‘Challenging the Stadium: Watching Sport
Events in Public’ why football in particular played such a large role in rediscovering
the forgotten, ancient architectural type of the stadium in modern times. His theory
is that popular street football, irrepressible in its vitality and disorder, was trans-
formed into a competitive sport in the context of standardization, which then
required a building which would maintain the consistency of the rules of play and
allow large numbers of people to watch and place bets on the action. In contrast,
current arenas are attractive to spectators only to a limited extent: high admission
prices, numbered seats and segmented tiers prevent the development of the kind
of marketplace atmosphere traditionally connected to football. The recent triumph
of Public Viewing, which poses a serious functional challenge to the building type
that is the stadium, can be explained by the fact that Public Viewing combines the
advantages of television (close-ups) and those of the stadium (shared emotions),
thus bringing football back to its origins: the public space in the middle of the city.

Architecture and media

In his contribution 'The Stadium as Cash Machine’, the artist, curator and archi-
tectural theorist Michael Zinganel analyses by means of three multifunctional
arenas the progression of what Rem Koolhaas has called ‘junk space’, very flex-
ible and with an affinity for capital. Taking as his examples the Veltins Arena in
Gelsenkirchen, the St. Jakob Park Arena in Basel and the Amsterdam Arena in
the Netherlands, Zinganel shows that events other than football are starting to
play a considerable role in determining the use and architecture of stadia: In
Gelsenkirchen, the removable pitch makes way for rock concerts; in Basel,
offices, shopping centres and a retirement home have been integrated into the
stadium; while entire entertainment areas have been installed in Amsterdam.
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Zinganel's theory is that the stadium as a building is ultimately too immobile,
despite all attempts by clubs to transform it into a space that is flexible and con-
forms to the market. This is demonstrated by the many temporary stadia that can
be quickly erected and taken down in any place at all. The most minimal version
consists of a flagpole, a sportsman or -woman, a DJ, a VIP, and enough room for
a few spectators. Stadium architecture, therefore, is a model for a mediatized,
commercialized and ubiquitous event architecture in which the public voluntarily
poses for the camera.

In contrast, architectural theorist and historian Angelika Schnell analyses in
Chapter 5, ‘The Mirror Stage in the Stadium: Medial Spaces of Television and
Architecture’, a moment in which the seemingly (according to Zinganel in this
volume) hermetically fused-together spaces of the built stadium and of the
medial event were critically separated, so that the distance between them
became reflexible. When Diego Maradona lamented his defeat in the 1990
World Cup final and the media showed close-ups of his face not only on the tel-
evision screens at home, but also on the video cubes in the stadium, it led to an
unplanned interaction between the spectators in the stadium and the television
viewers: As the spectators in the stadium, confronted with the television cameras,
simultaneously experienced the situation before them and the voyeuristic medial
staging of this situation on television, the actual television viewers found them-
selves exposed to an immediate chorus of whistles from the stadium crowd.
Based on this, and referring to Lacan and Le Corbusier, Schnell interprets the
stadium architecturally/psychologically as a gigantic eye: Its architecture repre-
sents on the one hand the dominance of the camera that constantly observes,
controls and drills the stadium and its environment. On the other hand, the
stadium acts as a permeable medium, as a window on the world, which pulls
together the images that have been fragmented by television.

While the merging of media and stadium architecture is observed critically
by Michael Zinganel and positively by Angelika Schnell, media and literary theor-
ist Bruno Arich-Gerz deals with the opposite case in his chapter ‘Killing Sports
Fields: The Amahoro Stadium Complex in Kigali, Rwanda’. In his example, the
barbaric events that took place during the Rwandan civil war in 1994, in which
the Amahoro Stadium in Kigali was one of the main settings, were precisely not
reflected in the media. As thousands of Tutsis fled from the attacking Hutus to
the shelter of the stadium, many were killed in front of its closed gates. For
others it did actually provide the desired refuge, but it soon became a besieged
concentration camp, with many wounded, and precarious hygienic conditions.
Although the stadium had suitable media equipment, this was not used at any
stage to transmit images or sounds of the terrible events to the wider world. The
stadium also hardly appeared ex post in the many cinematic treatments of
the conflict. It only takes on a collective meaning as an open-air theatre for the
screening of such movies, becoming, for many Rwandan viewers, a cinema-
induced site of memory. Arich-Gerz concludes that the Amahoro stadium is
notably untypical for stadia at the turn of the twentieth century.
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When global flows meet local cultures

In the chapter ‘Global Players and the Stadium: Migration and Borders in Profes-
sional Football’, sociologist Christian Banse analyses the influence of the global
transfer market on events in the stadium. According to Banse, professional foot-
ball has always been characterized by migration: Until the twentieth century,
footballers of different nationalities played in teams together. In the course of
the nationalization and regulation of professional football and the setting of
quotas for foreign players, former colonial connections began to take hold
between the centre and the periphery, and with their help, talented ‘foreign’
players were nationalized. However, since the deregulation of markets in the
1990s, the migration of professional footballers is no longer a migration of the
elite: With the help of football agents, an increasing number of mediocre players
come as cheap labour to Europe. Only a few ever reach their desired destination
which is, according to Banse, no longer a particular European country, but rather
the football stadium in general: Only those who play in the stadium can escape
the financial dependency on agents, the precarious contracts and everyday
racism of the lower divisions. Professional football is therefore a marketplace that
produces distinctions along the line of ethnic dissociation, and the transnational
space of the football stadium is a space that — by crossing the border — repro-
duces the national border and distinctions as an institution.

The following two chapters deal with the case of Manchester in England,
where the fans of not one but two clubs were forced, in the last few years, to
bid farewell to their original and emotion-filled stadia — albeit in very different
ways.

In their piece ‘Going to the Match: The Transformation of the Match-day
Routine at Manchester City FC’, geographers Tim Edensor and Steve Millington
break down the global economic changes in football to the level of the everyday
match. The experience of ‘going to the match’ is at the centre of their chapter.
The stadium, according to their central argument, only takes effect as a place
through the spatial practices and rituals of football fans, by the way in which
they approach the stadium on match day, where and how they meet friends and
opponents, drink beer, eat fish and chips and together get in the mood for the
game. Through a complex mix of heterogeneous social interactions, materialities
and mobilities, imaginaries and social effects, a specific and definitely irreplace-
able atmosphere of dense geography is created, which leads to a strong bond
between the fans and their stadium, and which can clearly be seen, especially in
defeat. The case study refers to Manchester City FC, a club that moved out of
the old Maine Road stadium in the south of the city in 2003, to the City of Man-
chester Stadium (COMS), a modern arena in Manchester’s East End.

Sports scientist and cultural theorist Adam Brown is also interested in the
role of places in the formation of fan communities. In ‘“Come Home": The
Stadium, Locality and Community at FC United of Manchester’, the second local
study on Manchester, Brown argues from the perspective of a political economy
of football. In protest against the progressive commercialization of Manchester
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United, which culminated in the sale of the majority share to the American family
of entrepreneurs, the Glazers, a considerable number of fans founded an altern-
ative football club in 2005: FC United of Manchester. The renunciation of their
favourite club also meant the loss of an emotion-filled place, the Old Trafford
stadium. Brown traces in great detail the politicization of the fans and their
actions in and around Old Trafford, the painful dislocation of a community,
plagued by conflict but consciously political, and the desire for a place of their
own, which seemingly could only be realized with the construction of their own
stadium. Brown'’s analysis ends with a confrontation between the different pur-
poses that today’s stadium must fulfil: While the modern arena is, in many
places, financed by investors and seen as an income property, the majority of
fans simply want a place that they themselves can define and use, without any
commercial background.

Gender and space

Anthropologist Christian Bromberger shows in the chapter ‘Sport, Football and
Masculine Identity: The Stadium as a Window onto Gender Construction’ that
every sport has a gender-specific image that mirrors the construction of gender
and the power relationships between the sexes in a society. Football is a sport
that in Western Europe is associated like no other with masculinity. According to
Bromberger, the football stadium is a profoundly sexualized place, in which men
continuously affirm their identity in relatively homogenous groups, and where
‘masculine’ attributes such as strength, expert knowledge, camaraderie and solid-
arity can be put to the test. In spatial terms, the masculine biography is really
illustrated by the age-based segregation of tiers. The youth battles in the matey
community of the terraces for acceptance as a man, while the enamoured young
man, accompanied by his partner, sits in a remote corner of the arena and
middle-aged men test new forms of male sociability in the stands. Stadia are also
places of chauvinism and machismo, for example when fans shout slogans that
question the masculinity of the opponent, attitudes that would be unacceptable
outside the stadium. The masculine rituals carried out in the football arena there-
fore also provide an indication of the fragility of Western masculine identity con-
structions.

Along similar lines to Bromberger, urban geographer and feminist Tiffany
Muller Myrdahl traces, in her historically grounded analysis ‘Producing Gender-
normative Spaces in U.S. Women's Professional Soccer’, the formation of a social
field influenced by strong heteronormative values. Her examples are the American
women's professional football leagues WUSA (2000-3) and WPS (since March
2009). Muller Myrdahl argues that through the verbal and visual framing of
women'’s football in the USA, and by means of the specific decoration and use of
the stadia, a realm of experience is created in which women are (and must be)
displayed as (good) women. In contrast to the clearly male connotated American
sports such as American Football or baseball, in which men are self-evidently men,
sportswomen are continuously forced to prove their (heterosexual) femininity.
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One reason for this is the fact that tackling, physicality and athleticism, i.e. consti-
tutive parts of football, are seen as genuinely masculine. Muller Myrdahl’s article
shows clearly how the stadium, as a place for staging heterosexual femininity,
unleashes its strong normalizing power.

In contrast, the article by filmmaker Corinna Assmann and political scientist
Silke Gulker is about emancipation from normative gender roles. At the core of
their analysis, entitled 'Football Under Cover in Tehran’s Ararat Stadium’, is the
first match played by a female Iranian national football team on Iranian turf since
the Islamic Revolution in 1979. The Ararat Stadium in Tehran was the location
for this extraordinary event and the socio-political context in which it took place
is significant: It is against the law for women to enter football stadia in Iran. In
addition, they are not allowed to play football in public places where there is a
risk that they might be seen by men. Cautious liberalization led to the founda-
tion, in 2005, of an Iranian national women's team, which, however, had not yet
appeared in public in Iran. The particular role of the stadium in questioning and
challenging normative gender systems becomes clear in the description of the
match, which was attended only by women: In the stadium, cut off from the
outside world and thus a protected yet public space, around 2,000 Iranian
women sang, shouted, celebrated and applauded. In doing so, they carried out
actions that in Iran are actually the preserve of men alone.

Emotions and the body

Sociologists Mike S. Schafer and Jochen Roose devote themselves in their chapter
‘Emotions in Sports Stadia’ to one of the most important features of the stadium:
The emotional intensity that exists there. They take a look at the spectators’
stands and investigate how sports stadia provide a physical, architectural and
social framework for the emotions of the fans. Referring to and developing the
civilization—sociological works of Norbert Elias and Eric Dunning, they argue that
stadia constitute emotional niches in a modern, rationalized society and that
these niches fulfil a specific function in that society. They are socially legitimate
places of exceptional emotions and therefore both act as a relief and stabilize
order. Their architectural form underlines this function: stadia are spaces that are
marked off from the outside world; by steering the attention of the spectator to
a common focus (the playing field) and by enabling the visual and bodily experi-
ence of community through the arrangement of the tiers, they become ideal
catalysts for spectators’ emotions. According to Schafer and Roose, stadia are
segregated not only socially, but also emotionally: The ultrafan standing on the
terraces may, indeed must, sing, shout and insult the opposition. The spectator
sitting comfortably in a seat in the grandstand is critical, well informed, and
follows the game with balanced applause.

In "Heroes, Myths and Magic Moments: Religious Elements on the Sacred
Ground’, philosopher Gunter Gebauer examines the role of the stadium for foot-
ball as a religious-ritualistic and thus socially cohesive practice. At the centre of
his observations are the forms of homage and worship of the heroes and ‘saints’
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of football by the community of fans. Gebauer compares the stadium, as a
modern site of worship and a predestined place of quasi-religious experience,
with the cathedral. Both building types are, in their size and architecture, spec-
tacular elements of the cityscape, they also mark the separation between the
weekday and Sunday (or Saturday), and in both places, collective rituals take
place that are based on common experiences and memories. Within the stadium,
Gebauer differentiates between two ritual spaces: the pitch, which is influenced
by rules and the disciplining of emotions, and the spectators’ stands, where both
positive and negative emotions are effusively expressed. According to Gebauer,
these spaces can only be understood in the context of each other. A double
transmission of power takes place: the strictly regulated emotions of the players
find expression during the match in the stands; conversely, footballers become
heroes or ‘saints’ only when a ‘community of believers’ is formed around them.

The German language and literature scholar Johannes John goes a step
further than Gebauer in his contribution ‘Beckhamania: Promoting Post-modern
Celebrities beyond the Stadium’. According to John, footballers nowadays can be
characterized more as pop stars than as heroes. The immense media hype sur-
rounding David Beckham is paradigmatic for this development. Using different
approaches, John investigates the causes of the global popularity of the English
midfielder — and finds his answer above all outside the stadium. John sees the
reason for this in a radical transformation in the world of football: Once associ-
ated with inhospitable terraces, violence and yobs, football was reinvented cul-
turally, starting in England in the 1980s. The advent of both excessive references
to football outside the stadium in film, art and literature, and the assertion of a
new model of manliness, iconically condensed in Paul Gascoigne’s tears after the
World Cup semi-final defeat in 1990, are indicative of this development. Football
stars, concludes John, are therefore not created primarily in stadia (as Gebauer
in this volume would have it), but rather in the media and by professional produ-
cers of images. Only the market value of the brand thus created is validated on
the pitch, i.e. in the stadium.

The concluding chapter, ‘The Stadium — Lens and Refuge’, authored by the
editors, draws together the findings of the articles and theorizes on the central
idea of the book to analyse the stadium both as a window to and a special place
in society. It concludes with a reflection about the stadium as a built structure.

NOTES

1 All translations from German by Carolyn Kelly.
2 All figures are taken from the website www.worldstadiums.com. Accessed 17 Novem-
ber 2009.
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Old Trafford, from the
north-east, looking
towards the South Stand,

Chapter 1: The New European Stadium

Anthony King

INTRODUCTION

Consider two images of Manchester United’s ground, Old Trafford, the first
taken in 1984 (Figure 1.1) and the second in 2006 (Figure 1.2).

A radical transformation has manifestly taken place. With the exception of
the South Stand (furthest away in Figure 1.1 and on the left in Figure 1.2)," the
ground has been entirely rebuilt. A low, dull structure has been replaced by a
bold edifice of bright steel and glass. Old Trafford’s renaissance may be striking
but it is far from unique. On the contrary, since the 1990s, new stadia have pro-
liferated across Europe. One of the first examples of this renovation was the San
Siro Stadium in Milan reconstructed in 1990 for the World Cup. Visitors, at the
time, were awed by the monumental new ground with its concrete bastions and
latticed roofing.

In Germany, Schalke has recently moved from the Parkstadion to the bright
dome of the Veltins Arena (Figure 1.5), while Bayern Munich relocated to the
radical new Allianz Arena in 2004 (Figure 1.7). In France, the Stade de France in
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Figure 1.2

Old Trafford, from the
east, looking towards the
West Stand, 2006.

Paris represented the pinnacle of stadium redesign which occurred for the 1998
World Cup. In Portugal, Benfica’s new Stadium of Light, Porto’s Dragdo Stadium
(Figure 1.4) and the extraordinary Braga Stadium, abutting an open quarry, all
appeared for the 2004 European Championship. In Holland, Ajax now plays in
the innovative Amsterdam Arena, built in 1996, while PSV Eindhoven’s Philips
Stadium features a bold new stand. Central and eastern Europe has not been
excluded from these developments. Although many grounds remain unchanged,
FC Moscow Lokomotiv now plays in a new all-seater stadium which demon-
strates the new design features.

However, especially in Western Europe where capitalist investment has
been highest and international football tournaments, the European Champion-
ship, World Cup and the Champions League, have consequently been played
most frequently (cf. Banse, Chapter 7 in this volume), the transformation has
been particularly dramatic and widespread. In themselves, each of these struc-
tures is impressive but together they represent an architectural paradigm shift in
Europe. The football ground of the twentieth century has been replaced by the
stadium of the twenty-first century.

Although local conditions have produced unique structures at each loca-
tion, there is a strong family resemblance between the new stadia. In particular,
three distinctive features distinguish them from the old European grounds of the
twentieth century: seats, roofs and glass. The new European stadium is all- or
nearly all-seater (sometimes with the capacity to turn standing areas into seating
for major matches), its stands are covered by roofs and it has a glass facade.

As an important cultural artefact, architecture has always embodied and
been a reflection of wider social reality, as European history demonstrates. From
the first century Bce until the fall of the Roman Empire in 476, the European
political landscape was similarly studded with arenas. In each city, the arena was
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a decisive landmark and even today, the city of Rome is dominated by the
Collosseum. The spectacles which occurred in these arenas illuminated Roman
culture in all its stark brutality. Although the crowd might plead for the life of a
gladiator, the decision of life and death — as in the rest of Roman life — rested
with the emperor alone. The Roman spectacle was a central ritual in later Roman
civilization whereby the social hierarchy from Emperor, to citizens, slaves and
criminals was re-affirmed. The arenas which appeared in Europe from the first
century BCE were a manifestation of the pax romana then. Today’s new stadia
might be seen in a similar light. Although Europeans live under a quite different
political regime, the new European stadium may similarly illustrate contemporary
social and political hierarchies as the Roman arena once invoked the authority of
the Emperor (cf. Kratzmuller's Chapter 2 in this volume).

The new stadium may be seen as a manifestation of globalizing economic
flows which have coalesced around professional football, pointing to the wider
transformation of social and political hierarchies. They represent the appearance
of a new social and political settlement in Europe. Indeed, the new European
football stadium is, perhaps, emblematic of much wider developments. This
stadium has itself proliferated globally as a result of international football tourna-
ments and above all the World Cup. The new European football stadium can
now be found in Brazil, Korea and, for the 2010 World Cup, in South Africa.
Indeed, the stadium has become a generic model for all sporting arenas today,
with Olympic stadia in Sydney, Athens, Beijing and (now) London demonstrating
the same features as the new European football stadium. As the physical embod-
iment of wider social and political processes, the new European stadium may
provide a perspicuous focus for understanding fundamental changes which are
being precipitated by globalization not only within football but within society
much more widely.

SEATS: COMMERCIALIZATION AND CONTROL

The introduction of seats into European stadia occurred most radically in Britain
following the Hillsborough stadium disaster in 1989, when 96 died. There had
been a number of disasters in Britain in the post-war era, notably at Burnden
Park in 1946 (33 dead) and Ibrox in 1971 (66 dead), where spectators were
crushed as a result of collapsing stands or poor stadium design. At Bradford in
1985 (56 dead), victims were burned to death as a result of a dropped cigarette
igniting rubbish, which had accumulated for decades under the main stand.
Hillsborough proved to be the catalyst, however, not only because it was the
most lethal, but also because it convinced Margaret Thatcher that radical change
was required. After Hillsborough, a fundamental renovation of British football
grounds was demanded by the Conservative Government and dominant sections
of British society. To that end, Lord Chief Justice Taylor, commissioned to write
an inquiry into the disaster, outlined a fundamental reformation of British foot-
ball. His report (1990) into the Hillsborough Stadium disaster surprised most
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commentators and interested parties with its breadth and insight. It sought to
create a ‘new ethos’ in British football in which stadia would be more welcom-
ing, fans would be treated better and the catastrophes of Bradford and Hills-
borough would be impossible.

Having weighed up various proposals, including identity cards which were
favoured by Margaret Thatcher, Taylor argued that the single most likely measure
to be effective was the installation of all-seater stands and the destruction of
standing terraces: 'l therefore conclude and recommend that designated grounds
under the 1975 Act should be required in due course to be converted to all-
seating. | do so for the compelling reasons of safety and control already set out’
(Taylor 1990: 16). Consequently, by the mid-1990s, all grounds in the top div-
isions of English and Scottish football were required to be all-seater.

The radicalism of Taylor's report was a product of the depth of the crisis in
British football in the late 1980s, but his report was consonant with a wider trend
in European football at the time. Following the Heysel disaster in 1985, in which
poor facilities played a role, UEFA (Union of European Football Associations) was
forced to consider the issue of stadium design. Today, UEFA has established its
own specialist Stadium and Security Committee, chaired by Vice-President of
UEFA Senes Erzik, which has developed a system of stadium rating and a series
of inspection trips. As Erzik has emphasized, UEFA explicitly saw the Heysel disas-
ter as the origins of their current approach: UEFA

was at the forefront of moves to improve safety and security at football
matches in the wake of the Heysel Stadium disaster in Belgium in 1985, with
stringent security requirements and provisions for all-seated spectators put into
place at UEFA matches. By doing this, UEFA made a key contribution in the
development of modern, multi-purpose venues in which fans can watch
football matches in total comfort and safety.?

In 1985, FIFA (International Federation of Association Football) similarly began to
recognize the importance of stadium design and both international federations
began to impose stricter stipulations on national federations and clubs. Con-
sequently, starting with Italia 1990, successive World Cups and European Cham-
pionships have propelled a cycle of ground reconstructions in Europe. Thus,
France 1998, Netherlands and Belgium 2000, Portugal 2004, Germany 2006 and
Austria and Switzerland 2008 have all redefined the concept of the stadium in
Europe.? The all-seater stadium had become the norm in European football.

The introduction of all-seater stadia represented a profound transformation
of football grounds in Europe which has required enormous levels of investment.
However, despite this obstacle, there were clear advantages to the new all-seater
paradigm for clubs and federations. These advantages were particularly obvious in
England, where the grounds which they replaced were among the worst in
Europe for violence and poor facilities. Above all, seats encouraged a more
restrained consumption of the sport, in place of the sometimes aggressive mascu-
line displays typical of the 1980s (cf. Chapter 10 in this volume). In his famous
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analysis of the penal system, Foucault (1995) utilized Bentham’s idea of the panop-
ticon to describe the distinctive features of the modern prison. In contrast to the
corporal tortures of the medieval and early modern periods, Foucault sought to
highlight the distinctive features of the modern prison of the nineteenth century.
The modern prison did not focus on the body of the prisoner, as did medieval
torture, but specifically on the mind of the inmate. By isolating prisoners into
single cells and submitting them to total surveillance, the modern prison sought
to inscribe legal codes of conduct onto the consciousness of criminals who had
irrationally committed themselves to crime. For Foucault, isolation and surveillance
were the two central mechanisms of state control. In comparison with Foucault’s
panopticon, the plastic-bucket seat seems an innocuous innovation. It does not
suggest itself as an obvious method of social control. Yet, in fact, the installation
of seats in European stadia has profoundly altered the social space within grounds
and has had a potent disciplinary effect. Certainly, football clubs, UEFA and FIFA
all recognized the pacifying function which the seat could serve (cf. Conclusion).
As with the prison cell, the plastic seat disciplines through two basic func-
tions. First, in contrast to the terrace, the seat isolates. It, therefore, obstructs
close physical interaction between fans. The atomization of the spectator hinders
the group dynamics which lead to crowd activity and potentially to violence. It is
particularly noticeable in English grounds where, unlike Ultra groups in the rest
of Europe, fan cultures are unorganized that the institution of seats has dissi-
pated atmosphere in the grounds. The isolation of fans from one another into
single seats individualizes spectators impeding the initiation of chants or chore-
ographies. Second, by isolating spectators and assigning them a particular seat
in the ground, supporters are now subject to highly effective surveillance from
the club and police within the ground. Most clubs have surveillance systems
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Figure 1.3
Plastic-bucket seats.
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which can quickly identify spectators and seat numbers in any part of the ground.
As Lord Chief Justice Taylor himself noted:

It is possible to have disturbances in seated areas and they have occurred, but
with the assistance of CCTV [Close-Circuit Television], the police can
immediately zoom in with a camera and pinpoint the seats occupied by the
troublemakers as well as the troublemakers themselves.

(Taylor 1990: 12)

Seats are not simply about control, however. Football’s audience was severely
restricted in the 1970s and 1980s substantially due to the intimidating atmo-
sphere and the threat of crowd violence in the grounds, especially in Germany
and England. Seats, therefore, represent a second reform programme which was
intimately related to the disciplinary element: commercialization. Seats have been
a means of widening the market for football by appealing to new consumers and
increasing revenue by raising ticket prices (cf. Conclusion).

In terms of both re-marketing the game and increasing revenue, this com-
mercialization was most evident in Britain. Taylor’s report on Hillsborough was
not intended as a manifesto for the introduction of market forces but, although
clubs initially complained about the cost of the Taylor reforms, many quickly
embraced the proposed transformation as an opportunity to re-market them-
selves and to increase their revenue. In England, Manchester United was at the
forefront of this entrepreneurial drive (cf. Chapter 9) and it had transformed Old
Trafford into an all-seater stadium by 1993. Other clubs, notably Arsenal, fol-
lowed United’s lead in exploiting the Taylor Report as an opportunity to overhaul
their ageing stadia into a facility compatible with other leisure activities. As clubs
rebuilt their grounds, they increased ticket prices, partly to fund the renovation
but also because the facilities on offer were now improved. Between 1993 and
1995, the most intense period of stadium renovation, the ticket prices for English
clubs increased by an average of 102 per cent, though prices at Manchester
United rose by 240 per cent (King 2002: 135). Inflation continues to the present.
The cheapest season tickets for the 2008-9 season at the four dominant clubs
(Arsenal, Chelsea, Liverpool and Manchester United) averaged £680, although,
of course, the actual average season ticket price was almost £200 more than this
figure.* All-seater stadia became a way of increasing the revenue of the club.

The commercial opportunities offered by all-seater stadia have been well-
recognized across Europe. Indeed, the successful exploitation by English clubs of
their new all-seater stadia has exerted considerable pressure on rival clubs, espe-
cially in Germany, Italy and Spain. In 2000, Italian clubs were exploring the finan-
cial potential of the all seater-stadia. In response to this pressure, for instance,
Juventus aimed to develop the unpopular Stade delle Alpi or build a new stadium
elsewhere in Turin. It is notable that Milan took over the running of the San Siro
in July 2000. Nevertheless, as yet, no fundamental revision of ground ownership
or design has occurred in Italy. In the face of financial pressures, clubs have not
transformed their business models. On the contrary, in the 2005-6 season,
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Juventus, with other major Italian clubs, AC Milan, Florentino and Lazio, pursued
a strategy of systematic corruption, manipulating the selection of referees in crit-
ical matches. Partly as a result of this scandal, Italian football has now declared
itself to be in crisis and is actively looking to implement ‘the English model’ of
radical commercialization and all-seater stadia. It is possible that Italy may be
going through its own equivalent of the Taylor reform, some 20 years after
England. In Germany, the move to all-seater grounds is also observable. Many
clubs, such as Schalke and Bayern Munich, have retained small convertible areas
of terracing for league matches but the all-seater stadium has become accepted
as the standard form. The German fan movements, such as BAFF and 15:30,
have mobilized themselves out of fear that the development of all-seater stadia
will involve the kind of ticket price inflation which has occurred in Britain. In the
event, although ticket prices have increased with the move to their new arenas,
the inflation is less than feared. Britain — and England, in particular — remain at
the forefront of marketization but, in Europe, as a whole the installation of seats
represents the commercialization of football, through the introduction of higher
ticket prices.

Although the increase in ticket prices has been the object of critique by
English fans and commentators, the introduction of seats has also had a liberat-
ing effect on spectators. It has been designed specifically to enfranchize social
groups, especially women, ethnic groups and children, who were once intimi-
dated by the football ground. UEFA have sought to emphasize this familial
dimension very strongly with their Fair Play Campaign in which the style of play
on the pitch represents standards which are appropriate for the family audiences
in the stands (cf. Chapter 4). Of course, the commercial significance of attracting
new consumers to the ground in the form of women and ethnic minorities has
not been lost on some club directors and administrators in Europe. They recog-
nize that the improvement in the ground has increased the market for football.
Consequently, the introduction of seats has altered the social constitution of the
crowd, in many cases attracting a more affluent group of supporters than in the
1970s and 1980s. The result is that the football ground is no longer the domain
of the male members of the urban working class. It is becoming the arena of the
new post-Fordist family. The apparently benign plastic seat represents a profound
social transformation.

ROOFS: THE CONGREGATION OF TRANSNATIONAL CAPITAL

Since the erection of San Siro’s extraordinary roof in 1990, one of the most
impressive aspects of contemporary stadium design has been the new roofing
structures which have appeared. Initially, the appearance of new roofs can be
explained in purely functional terms. The installation of seats necessitated an
expansion of the grounds because seating takes up far more space than ter-
racing. The stands which began to house seats from the 1990s had to be much
larger than the old terraces, if ground capacity was not to be reduced radically.
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Moreover, especially in northern and central Europe, once seats were installed, it
became essential to provide them with cover from the weather. While standing
in the rain or snow may be an unpleasant experience, sitting through inclement
weather is intolerable. The installation of seats demanded the erection of roofs
to protect spectators against weather and because the stands were much bigger
than the old terraces, the roofs had to be very large.

Yet, the expansion of the roof is not merely a matter of size. With its bold
carapaces, the contemporary stadium roof is qualitatively different from its pre-
decessor. In place of grey roofs, brightly coloured steel or translucent perspex
superstructures have appeared. Moreover, they are no longer supported by
heavy, often rusting iron girders, but light, almost delicate steel or titanium lat-
ticing. These titanium strops do not buttress the roof from below, obscuring the
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pitch and emphasizing their ponderous load. They rise into the sky above the
new roofs, holding them from above. As these elegant strops lift upwards, the
roofs assume an airy lightness. Roofs are no longer monolithic but float above
the stands to frame the pitch in majestic sweeps. In many cases, such as the
Stade de Paris or Porto’s Dragao Stadium, the design explicitly emphasizes
the buoyancy of the roof by leaving a gap between the back of the stand and
the roof. The roof floats. The stand is no longer a squat bunker of steel and con-
crete but a transparent observatory.

Although fraught with difficulties, the execution of architect Norman Fos-
ter's Wembley Stadium project evinces precisely this new concept. Foster himself
has emphasized the centrality of the prodigious roof in the design:

At almost four times the height of the original, covering twice the area, and
with 90,000 seats, the new Wembley Stadium will be the largest covered
football stadium in the world. The key feature of the new stadium is its partly
retractable roof, supported structurally by a spectacular 133-metre-high arch.
Dramatically illuminated at night, the arch will be visible from across London.®

It is clearly visible from the air as planes approach Heathrow. To spectators,
approaching along the Wembley way, the roof seems to be suspended in the sky
by the arch; the entire structure floats airily above the ground. At Gelsenkirchen
in Germany, the terraced depression of the Parkstadion with a single small roof
sheltering the main stand has been dwarfed by the dramatic white dome of
Schalke’s new Veltins Arena. The new stadium appears like an inflated zeppelin.
Similarly Munich’s new Allianz Arena represents a radicalization of the concept
(Figure 1.7). The roof does not simply enclose the stands from above but actually

Figure 1.5
Schalke’s Veltins Arena,
Gelsenkirchen, 2007.
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envelops the entire structure. The stadium has become a single encompassing
carapace.

The new roofs are not simply functional; they are evocative symbols of a
new social order. In his work on architecture, Anthony D. King® has examined
the way in which structures are both the product and constitutive of global polit-
ical and social forces; ‘the built environment, the material, physical and spatial
forms of the city, is itself a representation of specific ideologies, of social, polit-
ical, economic and cultural relations and practices, of hierarchies and structures’
(King 1996: 4). For King, the inescapable dynamic underpinning contemporary
design is globalization. To Arjun Appadurai’s five dimensions of cultural flows,
King adds ‘towns and landscape which are produced by the global diffusion of
information, images, professional cultures and sub-cultures and supported by
international capital flows’ (King 1997: 11).

The appearance of the new roofs has been facilitated by new patterns of
global investment in football since the 1990s. Following the deregulation of
broadcasting in the 1980s, a range of new satellite networks in Europe employed
football as a ‘battering ram’, as Rupert Murdoch had described it, by which they
could create markets for themselves (Harveson 1996, cf. John’s Chapter 15 in
this volume). From the late 1980s, television networks, such as SAT 1 in
Germany, Mediaset | Italy, BSkyB in Britain, Canal Plus in France and Spain, made
a series of strategic alliances with European football clubs. The inflation in the
value of television rights for football has enriched clubs very significantly. Thus, in
Britain, ITV and the BBC paid £1.5 million for the second half of the 1986 season.
For 2010-13, the rights of the Premier League were worth £1,782 billion.

Similarly, the German Bundesliga rights were sold for 12 million DM in
1985-6 but, between 2000 and 2004, the rights were worth 300 million DM
(approximately 150 million euros) a season (King 2003: 109-10). Real Madrid,
for instance, had a five year contract, ending in 2008, with Canal Satellite Digital
worth £259 million. In Italy and France, a comparable inflation is evident. At the
same time, these clubs have also benefited from related increases in sponsorship
deals. Of course, the new alliances with global media companies and corporate
sponsors have not been equally beneficial to all clubs. On the contrary, these
global alliances have accelerated the economic inequalities in European football
to such an extent that the major European clubs, engorged with their new
resources, have begun not merely to dominate their national leagues but to
establish themselves as transnational actors, interacting with each other across
borders and often operating at the global level (cf. Chapter 7). It is at this precise
moment, when the currents of global capital have coalesced at the favoured
football clubs in Europe that the most impressive new roofs have appeared over
the new stadia.

The new European stadium appears at those meeting points where new
media and sponsoring finance congregate. The physical construction of the new
stadium was itself the product of new alliances between football clubs and global
capital. In Britain in the early 1990s, clubs developed a distinctive, if short-lived
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strategy for sponsoring building work. Manchester United was undoubtedly the
most successful club to follow this strategy, recapitalizing itself through the new
influx of stock market money (cf. Chapter 9). Significantly, the primary rationale
for the launch was to pay for the rebuilding of the famous Stretford End into the
new all-seater West Stand. Soon after the initial completion of Old Trafford into
a double-tiered, all-seater ground with a single cantilevered roof in 1994, the
club quickly realized that at a capacity of 44,000, the ground was far too small
for their potential audience. Consequently, throughout the 1990s, the club
rebuilt, first, the old United Road (North) Stand into a triple tier tribune, then the
old K (East) Stand before returning to expand the two-tier West Stand. The club’s
increased revenue from television, flotation, merchandizing and sponsorship
facilitated renovation in each case.

It is significant that in the photograph of Old Trafford in 2006 (Figure 1.2),
the Nike ‘'swoosh’ is plainly visible on the seats of the new West Stand, physically
denoting this alliance of football and capital. With new sponsorship deals in
place, the West Stand now displays the word ‘Vodaphone' while the Nike
‘swoosh’ is emblazoned on the seats of the East Stand. The new stadium at Old
Trafford is the manifestation of an alliance between the club, its investors and
current owners (the Glazers), Rupert Murdoch’s BSkyB (and ultimately News
International), Umbro (a British sportswear and equipment supplier), Nike, Sharp
(@ Japanese electronics manufacturer) and later Vodaphone (a British mobile
network operator) and AIG (an American insurance corporation). The new roof is
the structural embodiment of this global patronage. Arsenal’s new ground, the
Emirates Stadium, was similarly underwritten by financial support from Emirates
Airlines.

In Germany, similar processes have been at work. Schalke’s new Arena is
also manifestation of private capital (Figure 1.5). Schalke formed a strategic alli-
ance with Veltins Brewery which sponsored the development of the new ground
and after whom the stadium is now named (for a detailed discussion of Schalke’s
Veltins Arena cf. Zinganel's Chapter 4 in this volume). Like Schalke, the hugely
expensive construction work on the Munich Arena has been sponsored by Allianz
(a German finance and insurance service supplier) which has bought the name of
the stadium for 30 years. Elsewhere in Europe, in Holland, Belgium, Scotland and
Portugal, at clubs like Ajax, Anderlecht, Celtic and Porto, the equivalent trans-
formation is evident where stadium reconstruction, facilitated by private capital,
has produced dramatic new structures. The towering structures represent the
new geography of football today as flows of transnational capital crystallize at
particular points.

The roofs, then, are not consistent with twentieth-century industrial
regimes. They do not signify the heavy metal of mass production or state hege-
mony. Instead, they are light and flowing. The new roofs signify the concentra-
tion of power at decisive nodes in the European order. As such, the new roof of
the European stadium might be seen as the economic and symbolic manifesta-
tion of the flows of global capital which have congregated at particular locales;
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the new stadia may be the structural manifestation of liquid modernity (Bauman
2000). Although much larger than the old structures, they do not signify tradi-
tional hierarchy and power. They do not impose vertically upon mass spectators,
implying domination. They signify a new political and economic regime. They
have arisen in an era when football has been colonized by global capital as a
vehicle of market mobilization and the clubs have been inflated through massive
increases in financial investment. The new stadium dominates the new urban
landscape, as a commanding height, but this new order is not repressive or ossi-
fying. It is highly mobile, shifting and malleable. The roofs of the new stadium
reflect the fact that while private companies have become increasingly powerful
their potency rests on their ability to liberate, inspire and attract new consumers,
not dominate them. The roofs ideally shelter individuated family units who
together enjoy the spectacle of sport in a restrained and safe environment. The
roofs preside over a changed social order in which hierarchies of gender, class,
ethnicity and race have all undergone a profound revision.

GLASS: THE NEW CONSUMPTION OF FOOTBALL

While the roofs have been a necessary change, the appearance of glass facades
is one of the most innovative aspects of the new European stadium. The new
East Stand at Old Trafford was an early example of this, but most new stadia,
including Schalke’s Veltins Arena, FC Chelsea’s Stamford Bridge and Eindhoven’s
Philips Stadium, feature large glass facades.

It is possible to identify a symbolic meaning to these glass facades which
speaks to changing social hierarchies. In their now famous article on organiza-
tions, Paul J. DiMaggio and Walter W. Powell (1983) describe how institutional
change is often the product of what they call ‘'mimetic isomorphism’. Subordi-
nate institutions will deliberately imitate the dominant institutions in any period
as a means of attaining legitimacy and status. Consequently, in any era, diverse
institutions will assume very similar forms. The glass facades may be an example
of ‘mimetic isomorphism’. As clubs have become more powerful, through alli-
ances with global capital and media organizations, they want to assert their
status publicly. Saskia Sassen has noted the emergence of this new architectural
paradigm:

The particular kind of form that dominates our image of today’s advanced urban
economy is the agglomeration of high-rise corporate offices we see in New
York, London, Frankfurt or Tokyo. It has emerged as a kind of representation of
the advanced city form, from the image of the post-industrial city.

(Sassen 1996: 23)

The structures have become ‘global command centres’ (Sassen 1996: 33). Affirm-
ing Sassen’s point, architects Norman Foster and Jaques Herzog and Pierre de
Meuron, who designed Wembley and the Munich Allianz Arena respectively, are
also famous for their contributions to urban and corporate architecture.
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The stadium facade signifies the isomorphism of football clubs and global
capital but they also represent the new contours of this social order symbolically.
This symbolic function can be seen most clearly by comparing the architecture of
the new stadium with twentieth-century modernism. From the early twentieth
century, functional modernist architecture prioritizing reason and order became
dominant. State ministries, international headquarters and corporate headquar-
ters were housed in clean symmetrical edifices, represented in the architecture of
Le Corbusier and the Bauhaus. Modernist architecture symbolically signified the
hegemony of the state and monopoly capital.

Since the 1970s, there has been an architectural revolution against mod-
ernist rationalism. Postmodern architects like Norman Foster, Frank Gehry and
Daniel Libeskind have employed new building materials, wood, titanium and
glass, to defy the principles of modernism. They have designed structures which
reject symmetry, order and function. Glass, communicating a new global geo-
graphy, has been very important in this postmodern revolution (Jones 2006: 563)
as Fredric Jameson has shown. For Jameson, the era of multinational capital and
postmodern culture is embodied architecturally in new structures like the Bon-
aventure Hotel in Los Angeles. He describes how the Bonaventure Hotel subverts
the codes of rational modernist architecture, defying mappable space and disori-
enting the individual (Jameson 1991: 44). The reflective surfaces of the Bonaven-
ture subvert notions of externality and internality. Mirroring its surroundings and
mutating as light conditions change, the borders of the building are not defini-
tive. Moreover, the building is functionally confusing. The entrance is obscured
and once in the foyer, the reception area is disorienting. Glass lifts are bizarrely
externalized, running up and down the walls of the foyer. They are not secreted
away in their private shafts. For Jameson, the Bonaventure Hotel marks a decisive
divide from the modernist enterprise of Le Corbusier and the Bauhaus. Function
no longer dictates form. On the contrary, postmodern architecture deliberately
manipulates the rational certainties of modern architecture to confuse, to sur-
prise and to excite.

Norman Foster has exploited the potential of glass to create a series of
structures which challenge conventional notions of in- and outside. His Reichstag
dome in Berlin actively sought to invert old categories of political order and hier-
archy; ‘the dome aimed to place the public above the politicians answerable to
them’ (Wise 1998: 130; Delanty and Jones 2002). Forster’s structures typically
consist of transparent shells which deny the spatial integrity of the building. His
designs enclose exterior space while, at the same time, publicizing once-private
interiors. His buildings are inside out; established classifications and hierarchies
are subverted and rejected.

The facades of the new stadium play precisely on this confusion of in- and
outside which has become typical of postmodern architecture. The stadium'’s
interior is exteriorized while the outside has been incorporated into the structure.
The new stadium transgresses conventional notions of boundaries and space. At
Old Trafford, for instance, supporters outside the East Stand can see fans within
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the building, while they are simultaneously mirrored in the tinted panes. There is
an overlap and confusion of space; it is not clear where the stadium ends and
the surrounding streets begin. In contrast with the fortress-like K-Stand, the new
facade transforms Old Trafford into a paradoxically publicized, private space. It
opens the stadium out to its new consumers.

Herzog and de Meuron's Allianz Arena in Munich is, perhaps, the most
striking example of this transgression of boundaries. This structure consists of
titanium lattice which supports inflated, transparent plastic covering. A lighting
system has been installed beneath the covering so that the stadium can change
colour, becoming red, blue or white depending on whether Bayern Munich, TSV
1860 Munich or the German national team are playing. The ground is not a
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Figure 1.7
Allianz Arena, Munich,
2005.

unitary but a multiple structure assuming different forms in the light of the cir-
cumstances. Its mutability contrasts markedly with the functionality of the
modern terraced ground.

The